Abstract : With the development of modern society, not only have the Internet and e-commerce been progressed but they also made 'consumption patten' diverse. Despite the internet clothing market growth, there is critical a disadvantage, which is consumers is not able to wear the products presented via online pictures. Thus, pictures on the internet are the only information customers can get, which has caused consciousness on the importance of dealing with 'customer review'. In spite of the fact that 'customer review' has undeniably evolved to be one of customers' essential requisites, the research on this subject is very limited. Until now, the studies on the internet shopping consumers' behavior mostly has to do with the features of 'customer review' such as 'a sense of exaggeration', 'usability', 'duality' , 'purity', 'professionalism', 'reliability', and the 'similarity', etc.) Therefore, this study categorizes the characteristics of online shopping reviews to 'the number of reviews', 'the article-length', 'the existence of photos', 'the rewards for reviews', 'the contents of the reviews' and 'the freshness of the reviews' and reviews the impact of an features of 'customers' reviews' affecting the internet shopping sales promotion. Moreover, it is to contribute to the marketing strategies of a shopping mall by analyzing consumers' 'purchasing satisfaction', 'the intention of repurchasing', and 'the factors of viral marketing'.
Customers find it interesting for participating in sales promotion such as prizes, contests, free gifts, membership, and points.
Monetary benefits
Customers consider it reasonable for saving money through membership points. etc.
Informational benefits
Customers are satisfied with information given as a desire for seeking a wide variety of products.
Convenience benefits
Customers are more likely to buy products because it is beneficial to acquire information of product quality in accordance with finding right goods in a short period of time. Reviewing the customers reviews on the internet is very pleasurable thing to do. .887 .818
Reviewing the customers reviews on the internet helps to be absorbed in the internet shopping mall. .741 .643
Reviewing the customers reviews on the internet helps to feel more pleasurable due to the membership points for writing reviews given by on-line shopping mall.
.
.706
Monetary benefit
By reviewing the customers reviews on the internet, it is possible to purchase products more reasonably. .898 .855
2.647 .926 43.781 By reviewing the customers reviews on the internet, it is possible to purchase products more economically.
.927 .899
By reviewing the customers reviews on the internet, it is possible to save some money using 'coupons', or 'membership points'. .905 .855
Informational benefit
Reviewing the customers reviews on the internet make it possible to acquire up-to-date information. .840 .709
1.953 .721 58.803 Reviewing the customers reviews on the internet brings information which I really need.
.791 .653
Reviewing the customers reviews on the internet brings information of new products. .723 .594
Convenience benefit
Reviewing the customers reviews on the internet is beneficial to decide what to buy. .603 .560
1.942 .737 73.738 Reviewing the customers reviews on the internet saves the efforts needed to find goods.
.874 .769
Reviewing the customers reviews on the internet saves the time needed to make decisions for goods. Table 6 . The influence of the characteristics of internet shopping mall reviews on purchase satisfaction and repurchase intention and word-of-mouth intention 
